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PRESSRELEASE

Change Starts Here - a call for action

“If I were an adult, | would care for the environment a lot more than grown-ups do today - we
need to make the world better! | worry that one day | might not be able to play in the forest
anymore.” These words from seven-year-old Siri Riutta echo the concerns of millions of
children across the world.

Like Siri, caring for the environment comes natural for the younger generation. Their call for action
to the older generation, that today holds the power to decide how to combat climate change, is
real and at Volvo Construction Equipment (Volvo CE) we listen and acknowledge the vital role we
have to play to drive the change needed. What’s more, we owe it to Siri and to future generations.
We are probably the last generation that can make a real difference and build the world we want
to live in, rather than the world we are left with.

Carl Slotte, Head of Sales Region Europe, comments on the need for change. “First of all, | am
extremely proud to work for a company, like Volvo CE, that has ambitious and concrete
sustainability goals. As one of the leading companies in our industry we have a responsibility, and
we take it. Our climate targets are clear: from 2040 we shall have 100% fossil fuel free vehicles
across the Volvo Group and reach net zero value chain greenhouse gas emissions.”
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As an enabler and platform to drive the message of change, Volvo CE is today launching the new
marketing campaign, ‘Change Starts Here’. This new marketing approach has two main purposes.
The first is to take the lead in driving change within the very important areas of sustainability,
electromobility and services and to encourage all our stakeholders to join to take action. And the
other is to demonstrate to customers how we are transforming our industry through our offering
within these three key areas — and to do so while giving them an equally good experience of these
messages no matter if they engage through a virtual or physical platform. That is what the
omnichannel approach is about.

Last year, Volvo CE announced its intentions to adopt a new omnichannel marketing approach
that will allow us to connect with our customers, dealers and other stakeholders via a mix of virtual
and physical events. Whilst the challenges we face require us to work more closely and
collaboratively, it is just not practical or sustainable for this to be all in-person. So, we are soon
launching an exciting new virtual platform and offering our stakeholders choice in how they
interact with us. Volvo Days, our flagship customer relationship building event in Eskilstuna,
Sweden in June, will, for example, have a new look and feel, with both physical and virtual options
to join us and experience what we have to offer. Digital and physical experiences connected in a
way not done before — coupled with the red thread of sustainability, electromobility and services.

Sustainability is the overarching umbrella for our strategic
agenda where clearly defined science-based targets make
the foundation for our future development. Electrification is
one key to drive a fossil-free industry going forward and
Volvo CE is today offering the widest range of electric
compact machines on the market and has a clear pathway
to grow and extend our electric offering, from compact
machines to heavy equipment. Another proof point of our
commitment to drive electrification in partnership is the
cooperation with the FIA World Rallycross Championship,
which gives us a global platform to demonstrate the
potential of electric power across industries.

With our services, we have an opportunity to help customers
maximize the productivity and efficiencies of their
worksites. Our recently launched CO> Reduction Program,
for example, is just one way we are looking to help
Carl Slotte customers tackle their carbon footprints and we are
continuing to evolve the services and solutions we offer.

We have a real opportunity to make a difference together, and to build the world we want to live
in; for us, for Siri and the future generations, customers, suppliers, policymakers. Let’s do this
together! Change Starts Here.
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https://www.volvoce.com/global/en/this-is-volvo-ce/change-starts-here/
https://www.volvoce.com/global/en/news-and-events/press-releases/2021/new-marketing-approach-brings-volvo-ce-and-customers-closer-together/
https://www.volvoce.com/global/en/this-is-volvo-ce/what-we-believe-in/sustainability/
https://www.volvoce.com/global/en/our-offer/emobility/
https://www.volvoce.com/global/en/our-offer/volvo-services/
https://www.volvogroup.com/en/sustainability/climate-goals-strategy/science-based-targets.html
https://www.volvoce.com/global/en/news-and-events/press-releases/2022/volvo-construction-equipment-enters-partnership-with-fia/
https://www.volvoce.com/global/en/news-and-events/press-releases/2022/volvo-ce-offers-tailored-support-for-customers-to-reach-carbon-reduction-goals/
https://www.volvoce.com/global/en/this-is-volvo-ce/change-starts-here/
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Asa Alstrém

Head of Strategic Communications
Volvo Construction Equipment
asa.alstrom@volvo.com

For more information, please visit www.volvoce.com

For frequent updates, follow us on
Twitter: @VolvoCEGlobal

LinkedIn: @Volvo Construction Equipment
Facebook: @VolvoCEGlobal

Instagram: @VolvoCE

YouTube: @Volvo Construction Equipment

Volvo Construction Equipment (Volvo CE) is a leading international manufacturer of premium construction
equipment, and with over 14,000 employees, it is one of the largest companies in the industry. Volvo CE offers a
wide range of products and services in more than 140 countries through its global distribution network. Volvo CE
is part of the Volvo Group. The Volvo Group drives prosperity through transport and infrastructure solutions,
offering trucks, buses, construction equipment, power solutions for marine and industrial applications, financing
and services that increase our customers’ uptime and productivity. Founded in 1927, the Volvo Group is
committed to shaping the future landscape of sustainable transport and infrastructure solutions. The Volvo Group
is headquartered in Gothenburg, Sweden, employs almost 100.000 people and serves customers in more than
190 markets. In 2020, net sales amounted to about SEK 338 billion (EUR 33.6 billion). Volvo shares are listed on
Nasdaq Stockholm.
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